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MARKETING IN 2021:
UNCERTAINTY OR OPPORTUNITY?

—— The Future of Marketing Spend ——
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No one can predict what will happen, so you have to go
in with flexibility. It is best to only have 25% of your
budget locked in with 75% discretionary.
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Gary Robbins, Sr. Partner, Brand & Demand Solutions, Frost & Sullivan
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Leverage your partner universe to create more content
to drive more visibility for your brand and voice.
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Yazutaka Mizutani, (MIZU), CMO, Colt Technology
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Mar-Tech investment is critically important. Gathering,
understanding and leveraging data will help us interact
with our customers in relevant, unique, and personalized
ways to drive revenue and customer loyalty.
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Jyllene Miller , EVP Marketing and Emerging Business, Concentrix

Need Help Planning for 20217

Click here to learn how Frost & Sullivan can help

Brand and Demand Solutions
www.brandanddemandsolutions.com FROST @s ULLIVAN




